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CAPACITY BUILDING IN EMERGING MARKETS 

Since 2001, Market Matters Inc. has offered all-encompassing 
business training, including, but not limited to, marketing, 
strategy, financial analysis, supply-chain management, and 
human resource management. 

Our goal is to give entrepreneurs the tools to recognize market demand 
and meet their customers’ needs, in the process offering employment 
and promoting economic opportunities in their communities. We 
customize our training programs to fit participants’ existing knowledge, 
business experience, industry, and geographic location.  To date 
“Making Markets Matter” has  trained over 2,000 entrepreneurs. Join us 
and experience an innovative training and business network building 
program designed for emerging agro-enterprises on the African 
continent.

 THE VALUE OF BUSINESS-TO-BUSINESS RELATIONSHIPS 

Besides providing a high level executive management training 
program designed specifically for SMEs in emerging markets, 
“Making Markets Matter” serves as a unique platform for building 
business-to-business relationships. 

The program includes evening programs that feature speakers from 
large agribusinesses, multinational corporations, and financial 
institutions with an active agribusiness program.  “Making Markets 
Matter” is an excellent opportunity for larger businesses to connect 
with potential clients and business partners and for SMEs to build 
business relationships among each other. 

Market Matters Inc. provides business management training 
to SME owners and managers in the agribusinesses sector 
and representatives of governmental and nongovernmental 
organizations working in the area of SME development. 

We work with companies along the entire agribusiness supply-
chain, from farmers to business owners producing value-added food 
products. We are committed to including and promoting women and 
young entrepreneurs. 

MAKING MARKETS MATTER WHO WE SERVE



Every year participants tell us that they leave our training programs with useful 
information and contacts and with a renewed sense of energy and purpose to apply 
to their businesses. Below are a few comments from our alumni.

 “POWERFUL, INFORMATIVE, EMPOWERING.” 
“A great opportunity to learn and to sharpen business skills. Presented by people who are 

both knowledgeable and passionate about their fields of expertise.”

 “IT IS INSPIRING, MOTIVATING, AND BUILDS A SENSE OF RESPONSIBILITY 

AND CONFIDENCE  IN YOURSELF.” 

“What I can say about the Making Markets Matter workshop is that it really opened my eyes 
to a lot of things.The lectures were very informative and spot on. We were given a chance to 
interact and participate. What I have learnt has not only helped me in business, it has also 
made an impact on my life skills as I am now applying the same principles on a daily basis. 
The opportunity to network with people from different backgrounds, businesses, cultures 
and countries brought insight and understanding on how other businesses operate, survive 

and prosper in the agribusiness world.”

 “IT WAS GREAT TO HAVE ACCESS TO SUCH INSPIRATIONAL PEOPLE.” 

“I have attended several workshops in India, Italy, UK and Nigeria but this seems to be the 

best in terms of organization, sharing experiences and benefits derived.”

 “THE PROGRAM WAS SPOT ON WITH IN-DEPTH KNOWLEDGE OF THE 
INDUSTRY.” 

...networking 
opportunities 
and learning 
from the 
experiences
of peers...

COMMENTS FROM PAST PARTICIPANTS



  

In addition to technical skills that participants gain from “Making Markets Matter,” the program 
has several other benefits: 

 RELEVANT AND APPLICABLE CONTENT:  We start with the building blocks of running a business – 
strategy, marketing, financial and human resource management -, and offer additional modules on “soft 
skills,” such as leadership, business communications, family business, and negotiations. 

 NETWORKING OPPORTUNITIES: Companies often leave the training with business deals that they 
have made with fellow participants over meals, the informal evening programs or during the MMM 
Product Expo, when participating companies exhibit their products. The program is designed  to provide 
opportunities to build business-to-business linkages.

 SMALL GROUP EXERCISES:  Participants analyze case studies in small groups and present their 
findings to the large group, fostering collaborative thinking and team work. 

 PRESENTING TO A LARGE AUDIENCE:  Being comfortable speaking in front of a group is an asset 
for entrepreneurs. MMM offers participants the opportunity to hone their public speaking skills. ...we start  

with the 
building 
blocks of 
running a 
business...





 
“Making Markets Matter“ is facilitated by a group of professionals from across the globe with a wealth of experience work-
ing in emerging markets, in the agribusiness and SME sectors. Our facilitators create a dynamic and interactive learning environ-
ment where participants not only learn from the facilitators but also from each other. Facilitators are available for face-to-face 
consultation during the training program and for three months afterwards via electronic means. 

Prof. Ralph Christy
Cornell University (USA)
Business Strategy

Dr. Linley Chiwona-Karltun
Swedish Agricultural U. (Sweden)
Food Science/Gender Issues

Prof. Ndunge Kiiti
MM Inc./Cornell University (USA)
Business Communication

Prof. Mohammad Karaan
Stellenbosch U. (South Africa)
Supply-chain management

Njeri Gakonyo
Consultant (Kenya)
Family Business

Dr. Jose Jackson-Malete
Consultant (USA)
Food Science

Dr. Edward Mabaya
Cornell University (USA)
Marketing/Seed Systems

Dr. Vongai Kandiwa
CIMMYT (Kenya)
Gender Specialist



...the best in business thinking....

Pete Ondeng
LEAD Africa (Kenya)
Leadership

Prof. Onkutlwile Othata 
U. of Botswana (Botswana)
Financial Management

Prof. Quinetta Roberson
Villanova University (USA)
Human Resource Mgmt.

Dr. Krisztina Tihanyi
Market Matters Inc. (USA)
Program Coordinator

Market Matters Inc. (MM Inc.) is an in-

dependent nonprofit organization 

working in the area of international de-

velopment. Our vision is to have a pro-

found impact on the management of 

firms in emerging markets by providing 

entrepreneurs access to leading prac-

titioners and educators in the areas of 

business management and training. 

Founded in 2002, MM Inc. has devel-

oped and implemented programs that 

put marketing principles, strategies 

and research findings into practice to 

foster economic development and to 

open up resources to enterprising in-

dividuals in emerging markets. MM Inc. 

is headquartered in Ithaca, NY (USA) 

and has a regional office in Pretoria 

(South Africa). The mission of Market 

Matters Inc. is to improve the market-

ing and product strategies of small-

to-medium size firms in emerging 

markets so they can make a greater 

contribution to the standard of living in 

their respective communities. 

ABOUT 
MARKET MATTERS INC.

Mainza Mugoya 
Market Matters Inc. (Kenya)
Program Coordinator

Kedibone Shai
Market Matters Inc. (S. Africa)
Program Coordinator



For more information on MMM or to register, please visit:
www.marketmattersinc.org/mmm2017

Questions? Contact us at:T: +1 607 280-0176 (USA)
T: +27 (12) 400-9747 (South Africa)F: +1 646 720-0085 

info@marketmattersinc.org


